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Ownership: A topic that used to matter but is no longer important because peo-
ple in villages apparently interpret television programs in accordance with
their local rituals.

Production: Invisible other than as what media studies undergraduates must do
rather than their essays.

Quality: It’s not quality, it’s television.
Race: A Grand Prix.
Sex: Only on satellite and cable.
Technology: Sold to public by offering sport exclusively on latest innovation.
Uses and Gratifications: Jeremy Bentham watching Survivor.
Violence: To be derided, other than when done by the state to foreigners.
Women: A market segment.
X-cess: Media studies academics writing about wrestling or their children.
Youth: Spectators learning how to be responsible consumers.
Zworykin: Fabled television inventor from RCAwho “liberated” an already pat-

ented invention.
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